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[bookmark: _Toc187316442]Nudge Emails
[bookmark: _Toc187316443]Email 1: General Nudge

Subject: Almost there! You’re close to finishing Business Storytelling Fundamentals!
Hi [Name], 
Great job on starting your journey to communicate your ideas and data more effectively! You’re so close to finishing! 
In just a few more steps, you'll have the knowledge and skills to elevate any business communication into a compelling narrative. Everything you learn in this course can be applied to your everyday work, starting today!
Click below to finish Business Storytelling Fundamentals and level up your communication: 
[add course URL]
Best,
[bookmark: _Toc187316444]Email 2: Story first, visuals second mindset
Subject: Reminder to complete Business Storytelling Fundamentals💡📈 
Hi [Name], 
Great communication starts with a clear BIG Idea. Whether it’s an email that gets opened and actioned, or a presentation that keeps your audience’s attention, mastering this concept is key. 
You’re so close to unlocking a Story first, visuals second mindset. Complete the course today and begin crafting BIG Ideas that resonate with any audience. 
Ready to make storytelling your superpower? Jump back into Business Storytelling Fundamentals [add course URL] to finish the course by [deadline]. 
Let’s finish strong—your future self will thank you! 
Cheers, 
 
[bookmark: _Toc187316445]Email 3: Executive Communication
Subject: Only 5 minutes? Make every second count with Business Storytelling Fundamentals ⏱️ 
Hi [Name], 
You’re getting ready to present to an executive. You thought you had 30 minutes. Now you only have five. Don’t panic – we’re here to help!
Finish the Business Storytelling Fundamentals course to learn how to flex your story in real time to meet the needs of your audience. (Hint: Use your BIG Idea as an anchor point from which to pivot!) 
Click here to continue: [add course URL]
We’re excited for you to add these critical skills to your communication toolkit! 
Best, 

[bookmark: _Toc187316446]Email 4: BIG Idea 
Subject: Get your BIG Idea across – learn how with Business Storytelling Fundamentals✨ 
Hi [Name], 
Whether it’s writing an email that grabs attention or pitching an idea to an executive in just five minutes, this course helps you craft a BIG idea that resonates. You’re so close to finishing—and unlocking a skill set that can uplevel all your communications. 
Finish today, and you’ll learn how to: 
· Influence over email
· Engage executives with concise, powerful messages 
· Bring your story to life with clear, impactful visuals
Take the last step now! Click here [add course URL] to jump back into Business Storytelling Fundamentals and complete the course. 
Warm regards, 
 
[bookmark: _Toc187316447]Post-completion Reinforcement Emails
[bookmark: _Toc187316448]Email 1: Active Headlines 
Subject: Push your story forward with active headlines
Hi [Name], 
Active headlines are a vital storytelling tool that drive every business conversation forward. For your next presentation, ask yourself:
· Are my headlines active?
· Are my headlines specific?
· Are my headlines easy to understand at a glance?

Need some practice? Jump back into Business Storytelling Fundamentals [add course URL] to test your knowledge on active vs. passive headings.
Best, 
[bookmark: _Toc187316449]Email 2: Influence over email 
Subject: Influence over email and avoid *crickets* ✉️📈 
Hi [Name], 
Remember what you learned about crafting impactful emails in Business Storytelling Fundamentals? Make sure to check:
· Does your subject line include a BIG Idea? Call out what recipients need to know or do 
· Did you establish setting and characters? Context should be stated in the first few sentence(s) 
· Is the conflict clearly stated? Recipients need to know what’s at stake and why they should care 

For a refresher on all five items to check, jump back into the course here: [add course URL]
Best, 
[image: Shape] 
[bookmark: _Toc187316450]Email 3: Easy-to-Scan Visuals 
Subject: Transform data into easy-to-scan visuals 🎨📊 
Hi [Name], 
When it comes to data storytelling, visuals can make or break your story. Remember what you learned in Business Storytelling Fundamentals: 
· Don't make your audience work hard: Be clear in your title what you want your audience to know or do with the data
· Accentuate your data with callouts: Callouts can be any colored object or text that sits on top of your chart to help draw focus to a key data insight
· Think outside the chart: Sometimes, a photo, oversized metric, or basic shapes can be a more powerful way to tell your data story
Need some inspiration? Jump back into Business Storytelling Fundamentals to view more examples: [add course URL]
Best, 
[image: Shape] 
[bookmark: _Toc187316451]Email 4: Personal Action Plan 
Subject: Keep “exercising” to become a better, stronger storyteller  
Hi [Name], 
Storytelling isn’t just for big speeches—it’s for everyday communication. Daily application will help you approach your business communications with intention, mindfulness, and a strategy.  
Now that you’ve completed Business Storytelling Fundamentals, make sure to execute your personal action plan. Below are three things you can do immediately:
✅ Conduct a story audit. Review each slide carefully through the lens of the four signposts (setting, characters, conflict, resolution) and BIG Idea
✅ Rewrite that email. Mark up an existing email to identify the baseline story structure
✅ Read headlines aloud. Determine if each headline builds on the one before and moves the story forward
For more details, go back to your Personal Action Plan here: add course URL
You’ve got this. Keep telling great stories! 
Best, 
© 2024 The Presentation Company, LLC | www.presentation-company.com		Page 3
image1.png




image2.png
TH EEPRESENTATION ECOM PANY™




